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Product Choices
 A price range exists on all the products, and is caused by the design of the products. For tents, there was a different design, and the most notable differences were the shapes and the material. The number of joints also increased or decreased prices, thus causing the price range. The lowest price was $54 while the highest was $279.99. Asus laptops were of the same model, but there was a price range. In some cases, a single manufacturer had different prices for the same product. Some of the ranges in price were brought about by the color of the laptop and the resolutions of the screen. The basic math pre-algebra workbook for dummies had a low price range among the retailers.
Amazon is the leading retailer for all the searched products. They have a large variety of products that gives the consumer options. This retailer has very high price ranges. Wallmart is the second-largest retailer of all the searched products, and it has shallow price ranges. Wayfair and Groupon are the leading retailers for tents (Moon, Park, Hao & Kim, 2017). Shipping and tax price always affect the price of a product because the cost is still spread on the consumer. When shipping and tax costs are high, the cost of the product increases.
	Ordering goods direct from the manufacturer is somehow cheaper, but it requires bulk purchase. For all products, different brands had different price tags, and to the consumer, this was a variable. The laptops were of the same brand, but retailers changed their prices. The best retailer for all the searched products was amazon. It had different qualities and brands, and a consumer has different options. Amazon has reputable delivery time, and this acts a selling point. Wallmart comes second because of its steady supply and simplicity of the buying process. It has shops all over the country, and it hence becomes easy to pick your ordered product.
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